
To draw attention to the Listening sessions flyers were initially 
distributed by the Urban League of Greater Chattanooga in 
various locations. Additionally, flyers were placed at local 
businesses and churches. Social media platforms were also 
utilized to draw in more participants. More specifically, the 
flyer and additional information were posted on social media 
stories. Word of mouth was also used to acquire more 
participants. Once participants had agreed to attend the 
listening session, they were then sent an email with a link to 
signup for open time-slots. In total, nine listening sessions 
were conducted for a total of fifty-six individuals.  

The participants gave their verbal agreement to the listening 
session before the start of the session. Additionally, the 
participants were informed before and after each session that 
their personal information will not be used for the data, just 
their responses.  The information collected was transcribed 
immediately after each session in order to accurately 
document the responses.  

  

PURPOSE

The target demographic for this research study is 
African American women ages 45 and up in the 
Chattanooga area who come from any socioeconomic 
background. 

Lessons learned from this project are:

1) Regardless of individuals wanting to take the 
vaccine or not, the mass majority would like to see 
more advanced research concerning the safety of 
the vaccine. 

2) Helping older generations overcome the technology 
curve is vital in today’s society. 

.

The purpose of this study is to gain the viewpoints and 
attitudes of vaccine hesitancy in African American 
women ages 45 and up in Chattanooga, Tennessee, by 
utilizing listening sessions. The data gained from this 
research may help to understand the trepidation and 
mistrusts in communities of color concerning the 
COVID-19 vaccine. The results may help to develop 
strategies to better educate community members about 
the COVID-19 vaccine. 
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The outcomes of this project are as follows: 

1) 83 % of participants reported having received the flu vaccine in the past.
2) 76 % of participants reported they will sign up for the covid-19 vaccine immediately 

after it is released to the public.
3) 67 % of participants receive their news and information from Health officials like Dr. 

Fauci and Dr. Mark Anderson.
4) 11% of participants receive their news and information from Facebook and other 

social media sites. 
5) 22 % of participants rely on multinational news channels for their news and 

information.
6) 98 % of participants would like to see more research concerning the safety of the 

vaccine, long-term effects, in addition to a broader demographic in the research 
groups. 
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